KILENI

bpud: HecTaHpapTHaA 3agaya

CHavana onpefenvm cocTaB 1 Nopsiaok paboT, 3aTeM NOArOTOBUM NpearioxeHue

3anonHuTe NpocTbiMK crioBamu 1 3arpyaute vyepes opmy «bpud» Ha canTe KILENI. He ykasbiBanTe naponu u cekpeTHbIe KIoYu.

KOHTaKT U KOHTEeKCT

Bawe nmsa

Kak k Bam obpawiatbcs

TenedoH nnu e-mail

Ykaxunte oauH yaobHbIl cnocob cBsan

KomnaHusa wnun NPoOeKT

Yem 3aHMMaeTcAa 6mMsHec?

Kakue ToBapbl unu ycnyru Bbl npegnaraete?

KTo oCHOBHOM KNMeHT?
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KOHTaKT 1 KOHTEeKCT

Feorpadusa paboTbl

YT1o cenyac He ycTpamBaeT?

Kakow pe3ynbTtaT HyXeH?

XXenaembin cpok

BrogxeTHbIV AMana3oH

U3BecTHbIE KOHKYPEeHTbI
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KOHTaKT 1 KOHTEeKCT

MNpuMepbl, KOTOpbIe HpaBATCS

JononHuTternbHbIE NOXeNaHUA U orpaHunyeHwus

Bonpochbl no HanpaBneHuro

Onuwwure 3agavy u orpaHuyvyeHusn

CchbInkn 1 npumepbl

Hackonbko siceH coctaB paboT?
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Bpud: HecTaHgapTHaa 3agayva

dononHutenbHbIe MaTepualsibl 1 KOMMeHTapuun

l:‘ CornaceH(Ha) Ha 06paboTKy yKasaHHbIX AaHHbIX U NOMy4YeHne oTBeTa.
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